
The 90Day Digital Marketing 
Roadmap for Beginners

The transition from a novice to a job-ready marketer requires a disciplined 
approach to learning and practice. This roadmap focuses on building a 
foundation first, followed by platform mastery and career positioning.   

Month 1 Foundation and Organic Infrastructure

The first 30 days are dedicated to understanding the "system" of digital 
marketing. The learner begins with the fundamentals of customer journey 
mapping—understanding how a lead moves from awareness to conversion. 
By the end of Week 2, the goal is to have a live WordPress website. 
Week 3 focuses on SEO fundamentals, including keyword research and 
on-page optimization. The month concludes with mastering content marketing 
basics—learning to write headlines and CTAs that evoke action.basics—learning to write headlines and CTAs that evoke action.

Month 2 Paid Media and Advanced Engagement

Month 2 shifts from organic to paid strategies. Weeks 5 and 6 are dedicated to 
Social Media Marketing (SMM), moving from organic community building to 
the Meta Ads Manager and audience targeting. Week 7 introduces Email and 
WhatsApp marketing, focusing on ethical list building and the design of 
automated drip sequences. The month ends with a deep dive into Analytics 
(GA4) and Google Tag Manager (GTM), teaching the learner how to set goals 
and measure ROI across all touchpoints.and measure ROI across all touchpoints.

Month 3 AI Integration and Career Launch

The final 30 days focus on professionalization. The learner integrates AI into their 
daily workflow, using generative tools for ad copy, image creation, and data 
analysis. This phase is also dedicated to building a professional portfolio. 
Rather than just listing skills, the learner creates "Proof of Competency" through 
case studies, SEO audits, and sample ad campaign reports. The final week is 
spent on resume optimization, LinkedIn networking, and interview practice for 
specialized entry-level roles.   specialized entry-level roles.   

Choosing the Right Course: Avoiding Common Pitfalls

In 2026, the value of a digital marketing course is not determined by its price or 
the brand name of the institute, but by its focus on practical, platform-based 
training. Beginners often make the mistake of prioritizing theory over practice, 
only to find themselves unprepared for the technical requirements of the job.   
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